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We are a global executive search business operating 
primarily across the end-to-end supply chain. Since 2008, 
the Proco Global team has led the field in supply chain 
talent. This is why we are trusted by the world’s leading 
companies for specialist recruitment solutions.
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The packaging sector is evolving at a pace 
never seen before. 

With the world’s needs changing, the sector is adapting accordingly. 
Over the last year, we’ve seen innovation upon innovation come 
through as the result of strides being made for a more sustainable 
future, a more ergonomic future, and a less risky supply chain.

In this report, we discuss the four major areas of packaging: 
paper, plastic, glass, and metal. Each of these subsectors has its 
own advantages and challenges, but all are moving in the same 
general direction: towards a future that prioritizes sustainability 
and the consumer experience. Different consultants from across 
our seven global offices have created the following articles, 
providing their insights and expertise.

We hope you enjoy our report on the future of packaging.  
Please don’t hesitate to get in touch with Proco Global to see 
how we can help you implement your vision of the future through 
hiring. We can help you find the best people, for your people.

Mark Giles
Business Director
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@procoglobal.com
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It is an exciting time to be working in the 
packaging and paper industry, which is 
valued at several hundred billion dollars 
globally. And it doesn’t stop there. 

The global packaging market is set to grow exponentially 
over the next few years to reach $1 tillion by 2024. Over 
the upcoming series of blog articles, I will analyse the 
trends that are driving, influencing and shaping the future 
of the packaging sector.

I lead Proco Global’s Packaging & Paper practice, where 
we specialise in senior level recruitment. My focus is 
to develop excellent client relationships with leading 
global organisations. We aim to deliver on the most 
challenging and sensitive search requirements though 
our network of high-calibre contacts. With my 15+ years 
of search experience, my goal is to provide an unrivalled 
understanding of the market and the talent pool within it.

Multiple conversations are taking place across the packaging 
and paper industry. These range from sustainability to 
innovation to ecommerce. The definition of sustainability 
is still up for debate. As a result, we’re seeing companies 
develop ingenious solutions to challenges in the industry.  
Not to mention that the boom of ecommerce in the wake  
of COVID-19 resulted in a massive shift and spike for the 
entire packaging industry. I intend to publish four articles 
over the next few months discussing the future of the 
following sub-sectors and materials:

What does the  
future look like?

INTRODUCTION
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Paper and board
Paper is a constant in all of our lives, but its constituents 
are constantly changing. The future of paper and board is 
innovative, creative, and rapidly approaching. Some of the 
latest developments in paper include the use of materials 
never considered before. I’ll be discussing some of the 
brightest innovations taking place in this sector. And how 
the industry is changing to support sustainability?

Flexible plastics
Plastic companies are constantly innovating, attempting 
to reduce the material’s environmental impact. I’ll be 
taking a look at some of the newest developments in this 
area. Which packaging businesses are leading the way in 
making the world more environmentally friendly without 
compromising on the convenience of and need for plastic?

Rigid plastics
The plastics conversation isn’t going anywhere anytime soon.  
Some plastics companies are reinventing the way we see the 
product. They are pioneering ways to implement stronger 
recycling programs to help develop the circular economy.

Glass
From the world’s lightest beer bottle to sustainable sea 
glass, every day the future of glass is becoming more 
inventive. As potentially one of the most eco-friendly 
packaging materials out there, there’s plenty to discuss 
about the future of glass.

Metals
It’s a very interesting time for metals, both as a commodity 
and as a packaging material, due to the pandemic’s 
influence on the industry. A strong interest in ‘green’ metals 
is prominent. I will discuss what all of this means for the 
industry, especially regarding hiring trends. Additionally, 
there is an explosion of growth in aluminium beverage cans 
and a huge opportunity for businesses in this space.
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I will also highlight the recruitment challenges for these 
functions in the packaging and paper industry. With the 
insight gained from this research and direct interviews 
with several senior executives, I hope to compile an 
extensive report on the future of the packaging sector. 
Once complete, I’ll publish our research in the form of 
an insight report. In this report, we hope to explain the 
major challenges our key sector experts have faced with 
attracting and retaining talent, as well as connect them 
with our interviewees.

Proco Global is a specialist recruitment firm focused on 
partnering with our clients to fill senior level roles within 
their supply chains and operations. We operate across six 
global industry sectors: Consumer Markets, Life Sciences, 
Mobility, Packaging & Paper, Process & Chemicals, and 
Retail. I will highlight the specific challenges that face the 
Packaging & Paper industry over the next few months.  
We hope that you find these insights useful – should you 
want to provide your thoughts on any of these topics, 
please do not hesitate to get in touch with me here.



Judging by current attitudes towards 
paper and board, it’s easy to think 
that digitalization is resulting in the 
disappearance of the industry. 

But this couldn’t be further from the truth. While certain 
manifestations of paper are indeed diminishing, such as 
newsprint, paper and board in the packaging sector is 
simply diversifying.

The industry is responding to movements towards 
sustainability and digitalisation that we’re seeing around 
the globe. Paper and paperboard will continue to play 
a crucial role in the packaging industry. This occurs as 
businesses in this arena innovate to keep up with current 
demands. Demand for packaging is actually growing as 
delivery services become even more globalized. In fact, 
this subsector of the packaging industry still remains the 
largest. Rather than disappearing, this industry is merely 
undergoing a substantial transformation, and a very 
interesting one at that.  

Market Overview 
In many packaging applications, paper continues 
to dominate as the preferred method of packaging. 
Examples include several food items, such as flour and 
sugar. Other applications include medical packaging and 
cigarette cartons. In this manner, demand for paperboard 
is still robust. As we exit the pandemic, we actually 
expect to see growth here as consumption of packaged 
goods returns to pre-pandemic levels.  

The power of paper:  
innovation within packaging

PAPER

06 07

Ecommerce is continuing to skyrocket, propelled by  
the pandemic. As demand continues to grow, so does the 
need for shorter delivery times, meaning that packaging 
needs to be readily available in all kinds of forms.  
They need to be optimised for returns, foldable, and 
attractive. For the packaging designer, the package that 
one receives a product in is the first communication point 
for the brand’s identity. This remains a cornerstone of the 
paper sector in packaging. The packaging of a product 
is almost synonymous with the product itself, serving as 
the first touch point for a consumer’s experience with said 
product. Therefore, the importance of the packaging itself 
is almost as important as the ultimate product. 

This is coupled with the fact that corrugate packaging in 
general is absolutely booming. This is opposed to other 
sectors of paper, such as white papers and graphic papers. 
But especially as the world was relegated to homebound 
activities during lockdown, to say the corrugate packaging 
sector skyrocketed would be an understatement.  

Sustainability Initiatives  
As many are choosing to forego plastic, many companies 
are developing innovative, sustainable alternatives. Paper 
offers a more ecofriendly option for packaging than other 
types of packaging for a number of reasons. For one, it is 
more easily recyclable – a minute percentage of recyclable 
plastics actually end up being recycled, as opposed to 
recyclable paper. Furthermore, more paper products are 
recyclable than plastic ones. We’ve seen a shift where 
corrugated paper is replacing packaging in a number 
of applicable areas, such as transport. For example, the world 
is recoiling from the use of polysterene-based packaging 
peanuts in favour of small strips of cardboard instead.  

One such company embracing this change is Unilever. 
Just this month, it announced that it would be 
trialing a switch in the packaging of one of its laundry 
detergents. The company will release paper bottles for 
the detergent OMO in Brazil sometime early next year. 
The concept was developed by Pulpex, a company that 
specializes in sustainable packaging. By using a blend of 
pulp, Pulpex has created an eco-friendlier bottle adopted 
for use by Unilever, Diageo, and Pilot Lite. The bottles are 
designed to be recycled in the paper waste stream and 
feature technology that allow them to contain liquids 
within the paper-based packaging.  

This represents a milestone in the development of paper 
packaging. The Pulpex prototype is the first of its kind.  
Up until then, it was extraordinarily difficult to create 
paper-based packaging without adding any additional 
plastic layers to the product. But strides are being made  
in this area now. Another innovation in the pipeline is 
micro-fibrillated cellulose from Stora Enso. Their product  
is a biodegradable film that can replace the aluminium  
foil in liquid cartons. 

Further Developments
And it doesn’t stop there. Tetrapak is another innovative 
company in this sector, esteeming sustainability as one 
of their core pillars. Tetrapak’s progress has resulted in 
the development of the world’s most sustainable 
food package. This revolutionary carton will be solely 
made from “responsibly sourced renewable or recycled 
materials,” will be fully recyclable, and will also be carbon 
neutral. They are also working to improve recycling 
systems on a global scale. All over the world, companies 
are developing and trialing different initiatives to 
contribute to a more sustainable future of packaging.  
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Plastic is now traditionally seen as the 
ultimate nemesis of the sustainability 
movement. However, I believe that within 
plastics actually lies multiple solutions to 
pressing issues of carbon emissions and 
climate change. 

Better plastic, better recycling, and better plastic waste 
initiatives are all ways forward in this sector. The plastics 
industry is experiencing healthy, considerable growth 
and shows no signs of slowing down. Advances in the 
industry – lower weights and higher durability, for example 
– have contributed to this growth. As demand for plastic 
continues to grow, so do a number of innovations and 
developments within the industry aiding in the creation of 
a circular economy.  

Market Overview 
What’s also fuelling market growth here is the concurrent 
post-pandemic recovery, which we expect to continue 
over the next couple of years. People were more 
conservative with their money during the pandemic 
due to overall financial instability across the globe. As 
they shed this attitude and become more comfortable 

Tackling the recycling  
problem in plastic packaging

PLASTIC
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spending their disposable income again, consumption 
of rigid plastics is increasing once again. We anticipate 
this growth especially from the APAC region, particularly 
as China continues to industrialize and the population 
grows. In India as well, the population is growing and 
the population is getting richer. Therefore, an increase in 
consumption of FMCG goods is anticipated.  

Furthermore, while some may think of plastic as having a 
bad reputation, its value is increasing in a number of circles. 
The British Plastics Federation (BPF) recently published a 
report explaining plastic’s value as a resource and how it 
has a vital role to play in the move towards sustainability. 
In fact, achieving targets of lower emissions is nearly 
impossible without plastic, since it can replace a number 
of heavier materials that require more energy to produce. 
Plastic packaging is versatile, light, durable, and low-cost. 
In some ways, it is a more sustainable solution than certain 
alternatives. For example, plastic containers help keep food 
fresher for longer, resulting in less food wastage.  

The recycling problem 
The conversation about plastics is continuing as 
companies, consumers, and even governments strive 
towards a more sustainable future. One of the challenges 
the plastics industry currently faces is the efficacy of 
recycling programs. As it currently stands, a very low 
percentage of plastic packaging products are recycled 
appropriately. To achieve carbon neutrality, recycling 
initiatives need a massive overhaul.  

However, the future looks brighter. We are on the cusp of 
a transformation within the plastic packaging and plastic 
solutions sectors. Innovative technologies like the ones 
from the companies mentioned above are securing more 
and more funding. Bio-based plastic packaging, which is 
compostable, is seeing a surge of popularity.  

Much of the problem up until now with recyclable 
packaging is that it eventually hits a wall – a point where 
it can no longer be recycled further. But some companies 
are innovating within this sector and breaking boundaries: 

Suntory Beverage and Food 
The producer of brands such as Orangina, Lucozade, 
and Ribena has recently climbed one step up the ladder 
towards infinitely recyclable plastic. The group has been 
investing in enzymatic recycling and trying to become as 
circular as possible.  

Their latest development was the culmination of 10 
years’ of research. Carbios, the particular company that 
developed this product, have finessed an enzyme to 
break down any kind of PET plastic. Once broken down, 
this plastic can be redeveloped into virgin-quality plastic. 
This helps close the loop on their plastic products without 
needing to get rid of plastic entirely. Implementing this 
type of recycling system on a large scale worldwide would 
be a huge step towards establishing a circular economy.  

Thea Alfano
Senior Researcher
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Amcor 
Amcor is constantly innovating with its packaging 
products and they have a history of breaking barriers 
in this sector. Just recently, the company won an 
award for innovation for its multi-chamber pouch for 
drug combination products. Such devices require high 
performance materials because shelf life and sterility are 
crucial. Such a product needs to protect its content from 
light, moisture, and oxygen as well. Traditionally, such 
constraints have posed a challenge for packaging design. 
Amcor’s product is a pouch that features a membrane 
that allows drug combination products to be sold 
together. While this may appear simple to the consumer, 
it is actually an ingenious solution to a longstanding 
problem that resulted in frequent waste. 

Mondi 
Mondi’s “WalletPack” replaces a non-recyclable plastic 
product for more than 30 different meat products from 
Bell Germany. According to Plastics in Packaging, the 
product uses nearly 40% less material than its non-
recyclable predecessor, which equates to 35 tonnes 
per year in plastic waste. Labelled 93% recyclable, the 
WalletPack protects thin deli meats and features a 
reclosable flap. What appears to be a small step in 
changing the packaging of a product makes a sizeable 
difference in the emissions a company produces when 
conducted on such a large scale.  



The packaging sector’s focus on glass 
has typically been overlooked in favour of 
cheaper options, but with the rising urgency 
of climate action, this is now changing. 

This is not to mention that the onset of the pandemic 
caused a number of glass manufacturers to switch up 
their offerings and adapt to new, specialised needs in 
the market. In this article, I’ll be taking a look at some 
of the new trends and developments taking place in this 
rather niche sector and evaluating their effects on the 
recruitment and executive search fields.  

The glass industry itself is niche and smaller than those  
of paper or plastic packaging. Therefore, it’s often harder 
to find the best talent with the appropriate glass-relevant 
experience. As specialised headhunters, it’s our job to 
know this complex market inside out, discovering the top 
talent available whilst looking outside of the box as well.  

Glass packaging is infinitely recyclable, making it inherently 
much better for the environment than other materials, such  
as plastic. However, there has historically been a challenge when 
it comes to how exactly glass is processed into something  
new – such procedures are often not very energy efficient.  

Totally transparent:  
Glass packaging and  
the road to sustainability

GLASS
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There’s where companies like Verallia come in. Verallia is the 
world’s third largest producer of glass packaging for food 
and beverage, averaging about 16 billion glass bottles and 
jars each year. The company is widespread, with 32 glass 
production sites, 3 decoration plants, 5 technical centres, 
and 8 cullet processing centres spread out over 12 countries. 

One of Verallia’s cornerstones is the ethos to “Reimagine 
glass for a sustainable future.” They have acted upon this 
by partnering with a recycling company, combining their 
expertise to optimize the operations behind recycling and 
repurposing glass packaging. The merger is thought to ensure 
better security for glass supply as well as higher quality of raw 
materials. This ultimately helps them achieve their goal of 
enhancing circularity within glass packaging as well. They also 
work with their stakeholders to help increase the collection 
and subsequent recycling of glass by raising awareness and 
supporting those involved in the collection process.  

Verallia’s goal is to ensure the development of  
“local loops” that allow glass packaging to be infinitely 
reused. According to the CEO of Verallia Deutschland,  
“To make glass fully sustainable, we need to act beyond 
our core business operations to strengthen recycling 
systems and promote reuse. With a strong partner by  
our side, we are one step closer towards helping make  
the circular economy a reality.” 

Then you have the likes of Heinz-Glas, a family-run company - 
producing glass packaging for the perfume and cosmetics 
industry - that can trace its roots back 400 years.  
They describe themselves as being ‘addicted to glass’  
and boast a five-pronged sustainability strategy. As a small 
company, many of the challenges that Heinz-Glas faces 
are more concentrated than they are for large companies, 
but their holistic and family-oriented approach makes them 
well-equipped to handle such difficulties. They document 
their sustainability journey and claim to have saved 50,000 
tonnes of CO2 per year since 2012. They’ve also mastered 
the art of recycling: at all their German locations, they have 
a recycling rate of over 90% in total, recycling 100% of all 
shards from glass production.  

They don’t stop there either. Heinz-Glas remelts their 
leftover glass fragments and reuses them in the creation 
of new products, as well as using post-consumer 
recycling (PCR) glass. The company even has a range  
of glass products that are completely carbon neutral.  
In addition to using CO2-free electricity, they have 
partnered with Climate Partner, a company that helps 
Heinz-Glas offset CO2 emissions through climate 
protection projects. All such endeavours from Climate 
Partner are certified and internationally recognized.  

Then finally, we have O-I, one of the world’s leading 
producers of glass bottles and jars. The company has 
historically leveraged new technologies to create the  
most optimised glass products: more sustainable,  
more recyclable, more consumer-friendly. The company 
includes over 25,000 employees and more than 1,800 active 
patents. With 72 plants in 20 countries, many O-I plants have 
multiple furnaces to support the volume of glass making. O-I 
uses recycled glass to make new glass containers, use 
fewer raw materials, and the manufacturing process itself 
requires less energy. O-I is currently pilot operating its 
MAGMA technology, which reimagines the glassmaking 
process. MAGMA refers to an optimized glass production line 
which is flexible and modular, which “will enable rapid mobile 
capacity expansion in smaller increments.”  
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There are countless other pioneers in the burgeoning 
industry of glass recycling and packaging solutions, but it 
would be remiss not to mention the likes of Wiegand Glas, 
which currently sits at 8 locations strong, renowned as a 
leader in glass technology processes. For example, their 
melting glass furnace, which was developed in the 1980s, 
was far ahead of its time and continues to stand out due to 
its low-energy usage and low levels of pollution. They were 
also early adapters of robotics in their manufacturing 
plants, having fully automated a number of production 
lines. This digitalisation of site production is a hot topic right 
now, where many businesses are striving to develop.    

Please feel free to get in touch with me to discuss anything 
related to the packaging supply chain, or to discuss how 
you can implement your vision of the future by finding and 
retaining the best talent. When working with Proco, our 
niche specialisms and expert views of the market guarantee 
that we find the best talent in the industry.  

Julia is an expert on manufacturing and operations  
within the glass sector and the overall packaging 
industry. This article is part of a series about the future 
of the paper and packaging sector. The previous article 
can be found here. Be sure to follow us on LinkedIn to stay 
up to date with all the latest trends and developments 
happening across the end-to-end supply chain. 



The metal packaging sector and specific 
areas of metal packaging within Beverage 
cans for example have been booming.  

Metal as a material for packaging can be wrongfully 
overlooked, but its significance, versatility, and durability 
make it a great option for sustainability and innovation. 
Every year, nearly 100 billion units of metal packaging are 
produced for food, beverage, health, beauty, household, 
and industrial products. With the growing popularity 
of aluminium beverage cans, the way the pandemic 
influenced behaviours to purchase more metal canned 
food and the desire by consumers to have more recyclable, 
‘greener’ packaging in general, we can expect to see 
continued growth from this sector over the next years.

Metal: a sustainable solution 
to packaging problems

METAL
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The recyclable nature of aluminium has led to its preference 
over plastic for packaging purposes. Its low carbon 
footprint and ability to act as a barrier against air, light, 
liquid, and micro-organisms can bode well for the market. 
Manufacturers have expanded its use by lacquering it in 
jars and bottles to prevent their products from corrosion. 
Aluminium eco-packaging can be customized as per the 
shape of the container. 

It can retain the properties of foods and isolate the product 
from environmental factors. For instance, Montebello 
Packaging has various clients that are making the shift 
to aluminium from other metals and plastic to reduce 
their environmental impact. The changing attitudes of 
customers with respect to their packaging as well as 
advantages of being multi-functional and sustainable 
can shape the market’s approaches. Successful products 
contain foil packaging to appear glamorous and are 
enticing to prospective customers.

Metals are inherently recyclable , but currently face 
similar problems to other forms of packaging, such as 
glass, which is also permanently recyclable. Aluminium is 
100% recyclable and doesn’t lose quality over time, like 
steel and copper. The problem is that current recycling 
initiatives are relatively inefficient across the globe, leading 
to unnecessary waste. Much of this comes from a lack of 
awareness when it comes to segregating and getting rid 
of metal waste appropriately. Furthermore, current sorting 
technology at metal processing plants needs improvement.

All of the major players in aluminium beverage cans are 
investing for the market growth and there are a number 
of new greenfield facilities and expansions planned 
throughout the years ahead. 

The metal packaging player CANPACK have expanded 
into the US markets and have broken ground on a state-
of-the-art aluminium beverage can manufacturing plant 
last year in Indiana. The plant is expected to produce over 
3.5 billion cans per year. The company has a history of 
environmental and sustainability awards and continues 
to innovate. Their metal cans are permanently recyclable 
without losing quality and are lightweight, reducing 
the production of excess raw material and saving on 
greenhouse gas emissions.
 
Since 2017, CANPACK has been expanding its growth at 
a rate of approximately two factories per year, planting 
roots in places undergoing cultural renaissances, such as 
Scranton, Pennsylvania. This helps boost the local economy 
of such locations by creating hundreds of jobs, from  
entry-level to senior and executive-level management. 
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The metal packaging division of Ardagh, which is now 
listed as AMP, saw strong demand and solid growth 
over the last few months. In response to the increased 
demand for sustainable metal packaging. The company 
is committing to strategic new growth initiatives. Again 
producing aluminium products, their materials are 100% 
recyclable, but they are continuously evolving their 
production technologies to ensure that they conserve as 
much energy as possible and can explore all possibilities 
in metal packaging. The company focuses heavily on 
efficiency throughout their manufacturing processes, 
most notably through lightweighting. Ardagh continues 
to try and make their beverage cans as light as possible 
without compromising on quality, lowering their overall 
material and energy use. 

Many of the major players in metals packaging are 
investing significantly not only into building new facilities 
but also into their R&D. This is to maintain their positions 
as leaders in the global packaging market. Driving 
innovation though R&D allows them to continually 
experiment with new ventures in design, shape, and 
texture. Ultimately, this leads to the creation of new, 
innovative products for consumers and high acclaim for 
the companies themselves.



Just like every other sector, packaging 
companies are learning to adapt to 
a future focused on digitalization, 
innovation, and sustainability. 

The need for packaging isn’t going anywhere despite a 
general push towards using less energy, therefore the 
industry is simply adapting to face new challenges. As 
we have outlined in this report, all sectors of packaging 
– paper, plastic, metal, and glass – are coming up with 
innovative solutions to problems of recycling, excess 
waste, and consumer experience.
 
Paper continues to dominate as the preferred form 
of packaging, with large companies such as Unilever 
switching some of their packaging products to paper-
based versions instead of plastic. Contrary to what many 
might think, paper as the dominant form of packaging 
is growing even more popular as many choose to forego 
plastic. Speaking of which, the plastic industry is clearing 
hurdle after hurdle as many companies revolutionize 
the material, making it more lightweight, and therefore 
cutting down on carbon emissions. The biggest challenge 
in this arena is improving plastic recycling initiatives, but 
a number of companies are driving the change towards a 
more circular economy. 

Conclusion

EXECUTIVE SEARCH
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In glass, movements are being made to make the infinitely 
recyclable material even more ergonomic, even more eco-
efficient, and even more lightweight, led by pioneers like 
O-I, Verallia, and more. Metal is also seeing an increase 
in popularity, again due to its recyclable nature and new 
capabilities being explored in lightweighting. 

In regards to hiring and retention, this industry is facing a 
labour shortage just like every other industry, all over the 
world. However, there are ways to get ahead of the game. 
Be sure to re-evaluate your employees’ needs and desires 
as retention becomes even more crucial and candidate 
pools shrink. It’s an exciting time to be working in the 
packaging industry, so leveraging this to create warm, 
welcoming, encouraging work environments is paramount 
to the success of your company. 

We hope you enjoyed our report on the future of the 
packaging sector! Please feel free to get in touch with 
myself or anyone at Proco Global to discuss any of the 
topics covered in this report. If you’re having trouble 
figuring out how to design and implement the best 
framework for your company, get in touch with us.  
We can help you find the best people, for your people. 

Mark Giles
Business Director
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About Proco

Since inception, Proco has never advertised  
a role on a job board or on social media. 

We use traditional headhunting methodologies, thoroughly mapping 
the target markets and accessing the key talent. Our approach 
enables us to maintain confidentiality on behalf of our clients and 
ensure discreet, successful outcomes. 

With our dedicated internal research team we have substantial 
knowledge of the global and local markets. This results in reduced 
timescales and a greater coverage, ensuring the highest calibre of 
candidates possible. We work closely with the client to ensure that 
the message communicated to the market regarding hires is both 
positive and consistent. 

We know that the client’s decision to retain a specific search firm
is a demonstration that they trust the firm’s strategic approach. 
Our team of consultants assists both businesses and individuals at 
every stage of their careers through our two brands:  
 
Proco Global - Senior and executive supply chain recruitment 

Proco Commodities - Energy and commodities executive recruitment
C O M M O D I T I E S

Visit procoglobal.com and prococommodities.com to discover more
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Operating across the supply chain, we have access to an unrivalled global network of 
contacts at every stage of their careers and across every part of the supply chain, from 
sourcing commodities to quality control and the delivery of end-products.

We spend time getting to know people so that we can share valuable insights and 
match the right people to the right roles in the right companies.

Proco Global are executive search experts working within supply chain management.

Reaching talent far and wide

procoglobal.com

Our Packaging Global Team

Get in touch with our Global Packaging Team and  
let us know how we can help your business develop.


